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Summary 
Management Core Courses 48 Credit Hours
MIS Core Courses 30 Credit Hours
Specialization Courses 12 Credit Hours
General Courses 12 Credit Hours
Total: 102Credit Hours

 
 
Core Courses: 
S.NO C. CODE COURSE TITLE  

1. MKT201 Principles of Marketing
2. MGT202 Principles of Management  
3. QNT501 Mathematics & statistics for Business  
4. MIS202 IT Office Tools
5. ACT501 Financial Accounting
6. MKT507 Marketing Management  
7. GEN501 Business Communication & Report Writing
8. MIS503 Communication and Networks
9. ACT608 Management Accounting  
10. ECO201 Business Economics  
11. MGT501 Organizational Behaviour
12. MIS403 Database Management System
13. ECO402 Financial Institutions and Markets  
14. MGT401 Entrepreneurship
15. FIN501 Financial Management
16. MIS303 Introduction to Programming
17. MIS504 Web Development  
18. MIS401 Software Engineering
19. MIS501 Computer System Organization
20. MGT506 Business Research Methods
21. MGT502 Human Resource Management  
22. MIS501 Management Information System
23. MIS505 Database Applications
24. MGT507 Operations Management  
25. MIS516 IS Project Management  
26. MGT602 Project 
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General Courses (12 Credit Hours) 
S.NO C. CODE COURSE TITLE  
1.  GEN103 Understanding Quran-I  
2.  GEN104 Understanding “Quran-II
3.  GEN110 Islamic Studies (Islamic Perspective of Business)  
4.  GEN113 Islamic Law of Business Transactions

 
MIS Specialized Course (Any Four Course): 
S.NO C. CODE COURSE TITLE Cr. Hours 
5.  MIS603 Strategic Information System  
6.  MIS602 Information System Security
7.  MIS606 Enterprise Resource Planning
8.  MIS607 Decision Support System
9.  MIS608 IS Auditing  
10.  MIS605 Knowledge Management
11.  MIS601 E-Supply Chain Management
12.  MIS604 Software Quality Standards
13.  MIS611 e-Business  
14.  MIS609 Customer Relationship Management

 


